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Section 1 – Introduction 
 
The ESRC Digital Good Network (DGN) asks what a good digital society looks like and how we get there. It 
carries out research and funds research projects, internships and fellowships which explore three societal 
challenges which we see as crucial to ensuring that digital technologies benefit people and societies: 
equity, sustainability and resilience.  
 
Our objectives and guiding principles are:  
 
DGN objectives:  

1.​ To build and sustain an interdisciplinary network of diverse researchers and stakeholders that 
produces new insights into how to achieve the digital good and addresses urgent normative 
questions in digital society research;  

2.​ To produce a step change in digital society research, so it is centred on the major societal 
challenges of equity, sustainability and resilience;  

3.​ To build research capability, upskilling future digital society research leaders in methods, 
leadership, interdisciplinarity and stakeholder engagement, and ensuring the expansion of 
representation from currently underrepresented groups;  

4.​ To engage effectively with policy, industry, practitioners, communities and civil society to 
co-produce research with them, align activities with their needs and ensure outputs have impacts; 

5.​ To position UK social science as a leader in global digital society research, by influencing and 
informing future ESRC and UKRI policies and strategies. 

 
DGN activities are guided by five principles:    

A.​ Equity, Diversity and Inclusion (EDI) 
B.​ Sustainability 
C.​ Internationalisation 
D.​ Interdisciplinarity 
E.​ Capacity Building (covered in Objective 3 above). 

 
A more detailed version of our objectives and guiding principles can be found in Annex 1. 
 

Section 2 – Progress against objectives, achievements & highlights  
 
Since launching in November 2022, we have put structures and processes in place to enable us to distribute 
DGN research funds and to support internships and fellowships. We have also established other operational 
and governance procedures (eg producing policies relating to privacy and finances, establishing a College of 
Experts). We have carried out a number of activities towards the realisation of our objectives, which we 
discuss in detail below. In summary, we have:  
 

●​ Launched the Digital Good Research Fund and funded the first 9 projects  (totalling £324,226 at 80% 
fec (plus exceptions at 100%) or £397,555.35 at 100% fec); 

●​ Run a PhD summer school with 24 attendees; 
●​ Launched our first internships programme and received 9 applications (results are pending); 
●​ Run a series of network building events, including a funding sandpit (67 attendees) and an open 

lecture (100 attendees) - most of these events have been online and we have endeavoured to make 
them accessible; 

 
 

 



 
●​ Begun 4 core team research projects; 
●​ Built relationships with key policy, industry and community stakeholders, to enable future impact, 

for example by establishing our College Of Experts. 
 
For a full list of activities carried out please see Annex 2. 
 
Objective 1: build and sustain an interdisciplinary network (+ Principle D: Interdisciplinarity) 
 
We ran a series of introductory webinars to launch the Digital Good Network in March 2023, to reflect on 
the notion of the digital good, introduce our funded opportunities, and share advice from and for early 
career researchers on successful grant applications. We welcomed 490 guests over the three events from a 
range of disciplines and sectors. 
 
We launched our website, social media channels and newsletter mailing list. Initially, we set up accounts on 
X (formerly Twitter) - 1539 followers, LinkedIn - 548 followers and Mastodon - 67 followers, and more 
recently, on Bluesky -73 followers (follower stats taken on 17.10.23). We see the most engagement on X 
(formerly Twitter) and the graph below shows our strong monthly impressions.  Peaks have typically 
coincided with big announcements as would be expected. 
 

 
Source: X (formerly Twitter) 
 
We launched our Digital Good Research Fund with a sandpit to enable potential applicants to connect with 
others and form teams. We received 114 applications to participate in the sandpit and accepted 67 of 
them. We know that one of the successful teams was formed thanks to the sandpit so we will run a similar 
exercise again in future years (modifying slightly according to feedback from attendees).  We received 92 
Digital Good Research Fund applications, and funded nine of them, the total value of which is £324,226 at 
80% fec (plus exceptions at 100%) or £397,555.35 at 100% fec.   
 
We asked Digital Good Research Fund applicants to self-identify their disciplines/sectors. Applicants 
entered their own answers into free text fields, thus categorisation has involved some interpretation. 
Amongst DGRF applicants, these disciplines were well-represented: 

●​ Psychology (32) 
●​ Sociology (28) 

 
 

 



 
●​ Business and marketing (23) 
●​ Computer science (25) 
●​ Media (25) 
●​ Health & medicine (20) 
●​ Education (19) 
●​ Design (17) 
●​ Information studies (15) 
●​ HCI (11) 
●​ Linguistics (11) 

There were also team members from civil society, community and cultural sectors, charities, data 
governance advocacy and the broader non-profit sector. This mix of disciplines probably reflects where 
information about DGRF was well circulated and should inform our plans about where to publicise future 
DGRF calls.  
 
The following disciplines are represented in DGRF teams: 
 

●​ Social Sciences: anthropology, area/development studies, criminology, education, information 
studies, law, management, media/comms, psychology, public health, social work, sociology.   

●​ Arts & Humanities: art (various), data visualisation, design (various), digital humanities, philosophy, 
visual culture.  

●​ STEM: computer science, HCI, information systems. 
●​ Non-academic: charity, community and cultural sectors.   

 
All teams are interdisciplinary, as this was a requirement of the DGRF scheme. Psychology, business and 
marketing are less well represented in funded projects than in applications. Team members from STEM 
disciplines are in the minority, and economics is also a notable absence. In the coming year, we will seek to 
target underrepresented disciplines in our communications about our opportunities.  We are also 
considering including a highlight note in our 2024 call information for underrepresented disciplines.  
 
In terms of activities, the keynote lecture for the PhD summer school was an open, hybrid event, attended 
by 40 people in person and 60 online. We will continue to adopt this open, hybrid model for keynote talks 
at our annual summer schools and showcase events. This first keynote was delivered by College of Expert 
member Łukasz Szulc and was entitled ‘Feminist and Queer Manifestos for Digital Utopias’. 
 
Other events include: DGN Director Helen Kennedy gave a public talk as part of the Sheffield Skeptics in the 
Pub series, entitled ‘Is Digital Tech Good for Society’? It was attended by approx 40 people. As part of the 
ESRC Festival of Social Science, we ran a panel discussion entitled ‘Digital technologies, mental health and 
wellbeing’, featuring DGN team members Helen Kennedy, Isabelle Higgins, and Ysabel Gerrard and Neil 
Coulson. It was attended by 22 people in person and 44 online. An event for the cultural sector in 
Birmingham was postponed from September to November because of the UCU strikes.    
 
Objective 2: produce a step change in digital society research, focusing on equity, sustainability and 
resilience 
 
Our initial call for applications to the Digital Good Research Fund focused on laying the foundations for 
understanding what the digital good should look like and how it can be achieved. The call can be found in 
the opportunities section of our website. 
 

 
 

 

https://digitalgood.net/opportunities/digital-good-research-fund/


 
We funded the following nine projects:  

1.​ Cooperativa Digital: creating a community-run mobile app in Brazil 
2.​ Digital Health: the digital good in low-resource settings in Africa 
3.​ Digital Mattering: A philosophical anthropology of mobile messaging as everyday human goodness 
4.​ Exploring children’s attitudes towards notions of the digital good through hybrid arts practice 
5.​ INDIGENIA: Generative AI for Indigenous futures and ‘digital good living’ 
6.​ Less damage done? Finding the good in defence tech 
7.​ Queer joy as digital good 
8.​ Re-Imagining AI with Afrofuturist speculative design 
9.​ What does a ‘good’ digital welfare state look like? 

 
Brief summaries of each project can be found via the research page of our website. 
 
These projects were selected based on an initial expert review and a subsequent portfolio approach. 
Together, the funded projects explore a range of concepts or practices that are important to notions of the 
digital good (eg commons, mattering, joy, Afrofuturism), technologies (eg (generative) AI, mobile 
apps/phone usage, defence tech), uses cases (eg health, welfare, everyday life), user groups (eg children, 
Indigenous communities) and geographical locations (eg marginalised groups in UK cities, Indigenous 
communities in Brazil, African communities in low resource settings). 
 
Many of the funded projects focus on our first societal challenge, equity (projects 1, 2, 4, 5, 7, 8 & 9). Some 
focus on our second societal challenge, resilience (projects 1, 2, 3, 5, 7, 9). None focus on sustainability. We 
had fewer applications that focused on this societal challenge, and none of them reached the excellence 
threshold to secure funding. We will include a highlight note on the next Digital Good Research Fund call to 
encourage applications that address this topic. 
 
Likewise, the methodologies of funded projects are primarily qualitative, participatory and/or creative. 
Quantitative or computational methods form a notable absence. As with under-represented disciplines, In 
the coming year, we encourage applicants using these methods to apply, in our communications about our 
opportunities and we are also considering including a highlight note in our 2024 call information.  
 
The following research projects, led by members of the DGN Management Team and postdocs, are 
underway: 

1.​ Digital Wellness and Disinformation (Jonathan Ong & Isabelle Higgins) - unpacks various layers of 
good and bad in digital wellness communities, notions of conspirituality & the alleged wellness to 
QAnon pipeline (eg who benefits, links to far right, how representations & criticisms perpetuate 
gendered, racialised and class-based stereotypes) 

2.​ Good Digital Identity Futures (Dan Richards & Kim Snooks) - uses ‘provotyping’, a speculative design 
method, to to provoke meaningful transdisciplinary debate amongst members of the Digital Good 
Network around digital identity technologies (that is, digitalised versions of common physical 
documents such as passports) past digitised documents which represent one small part of the self.  

3.​ Digital technologies and romantic relationships (Abigail Millings & Danielle Paddock) –  longitudinal 
quantitative research to explore and examine the impact of digital technology, specifically mobile 
phone use, on people’s relationships with themselves and romantic partners. Data will address the 
questions of how our use of digital technologies affects us, for good and for bad, over time. 

4.​ Participatory and Inclusive Data Stewardship (Reema Patel, in partnership with Ada Lovelace 
Institute and Liverpool Civic Data Cooperative) - builds on former research into Participatory Data 
Stewardship, undertaken by Reema whilst at Ada, to a) update that former work, b) focus on how to 
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ensure participatory data stewardship is inclusive, c) include examples from the global south, and d) 
build a community of practice.  

 
Priorities for the coming year are a) ensuring that there is traffic across projects so that b) we model 
interdisciplinary working and c) they feed into the Digital Good Index (DGI), discussed under Objective 4 
below.  
 
Members of the DGN Directorate are involved in other investments in the broader research ecosystem 
initiatives. This is also helping us meet this objective, and is discussed under Objective 5 below.  
 
It is too early in our lifecycle to report on research findings.  
 
Objective 3: build research capability (+ Principle D. Capacity Building) 
 
We ran our first PhD student summer school in June 2023. From 44 applicants, we selected 25 participants 
(24 attended), based on their research excellence, fit to DGN and the extent to which attendance would 
develop them and their research. This summer school was relatively short, just two days, because we had 
limited time in which to plan it, and it was only open to UK-based PhD students. Next year, we will run a 
three-day summer school, and plan to offer a number of places to international PGRs. Feedback was very 
positive with all respondents confirming their network of digital society researchers had broadened.  
Participants enjoyed the opportunity to connect with researchers from a range of disciplines and see how 
their research could link together to contribute to the common goal of working towards a good digital 
society. 
 
We launched our PhD student internship scheme at the summer school by running a hybrid event involving 
potential intern hosts and PGRs who had experience as interns. This was attended by 20 people f2f and 15 
online. We’ve since received 9 applications for the scheme and expect to announce results in early 
November - we expect to fund at least 5 interns.  This year visa restrictions have limited the engagement of 
international students.  We hope to redesign the scheme for future calls to be more accessible for 
UK-based international students on a visa, however, from discussions with visa advisors it will not be 
possible to open the scheme to international students based overseas.  
 
Another aspect of our capacity building is the appointment of three DGN postdoctoral researchers and two 
DGN PhD students, the latter with funds from DGN’s host faculty/university, Faculty of Social Sciences and 
University of Sheffield. The postdoctoral researchers are from sociology, design and psychology, and they 
meet monthly to reflect on interdisciplinary collaboration. These early career researchers benefit from 
access to a range of digital society research development opportunities, especially with regard to 
interdisciplinary working. For example, an in-kind contribution to DGN from the Minderoo Centre for 
Technology and Democracy at the University of Cambridge is hosting the postdoctoral researchers as 
visiting research fellows for up to four weeks. DGN postdoctoral researchers participate in wider team 
meetings which seek to do interdisciplinarity well - eg sharing methods expertise, comparing notions of 
excellence across disciplines. The two PhD students are supervised by interdisciplinary teams from within 
the DGN Management Team. 
 
A further capacity building strategy relates to the Digital Good Research Fund. Proposed projects were 
required to be led by teams including at least one early career researcher. We expected that the vast 
majority of applications would be led by early career researchers, but this was not the case. However, 5/9 
funded projects are led by ECRs, or just over half. Data from all applicants shows that 34% identified 

 
 

 



 
themselves as ECRs. Thus we funded a greater proportion of ECR-led applicants than we received. To better 
meet our capacity building aim, we are considering the possibility that our next DGRF will call for projects 
which are ECR led. 
 
Objective 4: engage effectively with policy, industry, practitioners, communities and civil society 
 
The DGN Management Team includes members who connect us to industry/practitioners (Rhia Jones from 
BBC and Rachel Middlemass from Zinc), policy and civil society (Reema Patel from Elgon Social Research, 
formerly of the Ada Lovelace Institute) and communities (Sara Wajid, Birmingham Museums Trust). Their 
integral involvement in DGN management ensures that we think about how to engage effectively with 
policy, industry, practitioners, communities and civil society in all that we do. 
 
A central mechanism for such engagement is the Digital Good Index (DGI). Our aim is that the Digital Good 
Index will be used to evaluate digital innovations with regard to their societal outcomes. The DGI will build 
on our research, fellowships and internships. We have a detailed plan for DGI 1.0, which we plan to launch 
in September 2024. The plan includes a series of closed-door roundtables with experts from these sectors, 
drawn from our College of Experts and beyond.  
 
We have established a College of Experts, currently with 29 members. The College of Experts will help us 
work towards our objectives, participating in activities like DGI development, and connecting us to the 
sectors that they represent. The College of Experts is divided into smaller Advisory Boards, including Boards 
covering a) community, policy and civil society engagement and b) technology translation and industry 
engagement. Advisory Board meetings are planned for our second year of operation. In the coming year, 
we aim to grow the College of Experts so that there is better representation from policy, industry, 
practitioners, communities and civil society.  
 
We have engaged in a number of conversations with representatives from policy, industry, practitioners, 
communities and civil society, with the aim of awareness raising, relationship building, and exploring 
possible connections. These have included contacts from Luminate, Google and the Cabinet Office. 
 
Projects we have funded through the Digital Good Research Fund also engage with policy, industry and the 
public and have potential routes for impact. For example, Less damage done? Finding the good in defence 
tech (PI Johannes Lenhard, University of Cambridge) is working directly with VentureESG, a 
community-based non-profit initiative working with venture capital forms. The Cooperative Digital project 
(PI: Rosendy Galabo, University of Lancaster) is partnering with a Brazilian social enterprise to create a 
community-run mobile app in Brazil. 
 
Objective 5: position UK social science as a leader in global digital society research, influence and inform 
ESRC and UKRI. 
 
Our final objective seeks to advance digital society research, influencing and informing ESRC/UKRI, and 
positioning UK social science as an important actor in the global digital society research landscape. Many of 
the activities discussed above contribute incrementally towards this objective.  
 
Connecting with other investments and initiatives is integral to realising this objective. Leaders of other 
major investments are on our College of Experts (eg Derek MacAuley/TAS, Susan Halford/Centre for 
Socio-digital Futures, Matthew Williams/Social Data Science Lab in the UK; international examples include 
Jean Burgess/ARC Centre for Excellence for Automated Decision-Making and Society). Networking with 
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relevant investments is also taking place outside of the College of Experts, for example with the 
management team of EPSRC INCLUDE+, Sprite+ and Smart Data Research UK. This activity ensures 
complementarity and alignment across investments.   
 
In addition, DGN Associate Director Gina Neff is in the core team of the £32m UKRI investment Responsible 
AI UK and Helen Kennedy is in the Strategy Group in her role as DGN Director. This helps to ensure that 
DGN activity informs and is informed by broader normative work on responsible, good, ethical and just 
digital technologies.   
  
Information provided under Principle A: Equity, Diversity and Inclusion (EDI) below evidences how we are 
modelling good practice with regard to the inclusivity and accessibility of our activities, which also helps us 
to achieve this objective.  
 
Principle A: Equity, Diversity and Inclusion (EDI) 
 
The Digital Good Network aims to be inclusive and broad both in terms of how and what we are 
researching, and who is undertaking digital society research. Equity, Diversity and Inclusion (EDI) are 
therefore at the heart of the Digital Good Network’s work.  Ros Williams, our named Equity challenge lead 
is responsible for overseeing how we manage EDI in our work and has worked closely with Ruth Lauener, 
our Network Manager and Dee Goddard, our Communications, Engagement and Impact Officer, to ensure 
we establish EDI as a thread as we establish our activities.  
 
We have taken the following measures in order to be inclusive: 

●​ We seek to ensure our events, in-person and online, are as accessible as possible. For our events we 
have used verbal self-introductions for visually impaired attendees, we ask all attendees whether 
they have accessibility requirements for in-person and online events and we provide automatic 
captions for all events and live captions where appropriate.  

●​ EDI is a core criterion for our funding scheme, and we have been experimenting with different ways 
of enabling applicants to address it in their applications. For example, in the 2023 DGRF round, we 
asked applicants to articulate how their proposed project would align to the Digital Good Network’s 
vision and EDI goals (amongst others).  Reviewers' score sheets included a section on addressing 
this priority area. 

●​ Ruth Lauener, our Network Manager, worked closely with Sheffield's Equality, Diversity and 
Inclusion team (based in HR) to establish a reproducible EDI data collection mechanism that we 
intend to use over the life of the network. It enables us to collect EDI data from all applicants to our 
schemes to determine action needed to support under-represented groups in future calls. This will 
also allow us to evaluate the impact of any actions undertaken and monitor progress in relation to 
our aim to expand representation from currently underrepresented groups in digital society 
research. 

●​ As an example of how we plan to enact this data, we noted that only 3% of applicants were black, 
which was lower than other ethnic groups. Given this and trenchant issues in black representation 
in the wider research community, we are considering a ring fenced funding option for black 
PIs/ECRs in the next round. 

 
Principle B: Sustainability 
 
Our commitment to sustainability is implemented in two ways: a) through our operations and b) through 
our research agenda (full policy available online). 
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In terms of a) sustainable operations, we have implemented the following: vegetarian catering at large 
events; running online or hybrid events rather than all face to face; a minimum trip length for 
intercontinental trips in our fellowship scheme, In addition, we have chosen venues with good public 
transport links when our meetings/events have been face to face. We have also committed to only funding 
land travel within Europe for DGN core team members;  however, we have not enacted this yet as there has 
been no DGN travel to Europe as yet.  
 
In terms of DGN research, as noted under Objective 2 above, there is less activity on digital sustainability 
than on our other two societal challenges, digital equity and digital resilience. Plans to address this gap in 
the coming year include: i) a highlight note on the next DGRF funding call; ii) hosting events (eg webinars) 
on digital sustainability; iii) the DGN Sheffield team plan to host a self-funded Research Fellow, Minna 
Vigren, from Alto University in Finland, who will provide some leadership and inspiration on this topic, 
based on her own research into young people’s imaginings of what sustainable digital futures look like.  
 
Principle C: Internationalisation 
 
Following UKRI’s International Strategic Framework, we recognise that complex digital society problems 
require international collaboration in order to be effectively addressed. Our internationalisation activities 
complement our EDI work (see Principle A above), in that we aim to amplify less heard voices and 
perspectives from the global south and low and middle income countries.  
 
In line with existing financial and regulatory frameworks, we have identified specific ways in which we can 
internationalise what we do. This includes: 

●​ Fellowships > Planning for international fellowships supported by webinar  
●​ Research projects supported by DGRF > 6 of the 9 funded projects include international team 

members 
●​ PhD student summer school ((& opening summer school to international attendees based outside 

of the UK) 
●​ International members of College of Experts 

 

Section 3 – Forward plan (Nov 23 - Oct 24) 
 
In the coming year, the research undertaken by our core team and DGRF-funded projects will start to 
produce results. This will help us achieve a number of our objectives, including network building, advancing 
digital society research and engaging with non-academic stakeholders. Producing a DGI 1.0, to form the 
foundations of future iterations of the DGI informed by researching findings, is also a priority.  
 
In the next year, we will also build on what we have learnt this year, seeking to address gaps where 
possible. We are considering: prioritising sustainability and computational methods through our DGRF 
funding; ensuring better representation of early career researchers in the network, for example by 
requiring DGRF projects to prioritise ECR leadership; and ringfencing some DGRF funds for 
underrepresented ethnic groups. We will seek to improve our internationalisation by launching our 
fellowships and opening our summer school to international participants. And we will seek to broaden the 
disciplinary mix within DGN through targeting communication about our opportunities. 
 
Our communications, engagement and impact work will shift its emphasis from communications to 
engagement and impact, whilst also sustaining the excellent communications activities that we have 
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undertaken thus far. This will involve building and sustaining relationships with policy, industry and public 
stakeholders related to the DGI and the core team’s research, as well as supporting the DGRF-funded 
projects in their engagement and impact work.  
 
To ensure our activities are impactful, it will be important to strengthen connections with related research 
investments and other stakeholders. We will continue to build these through College of Expert engagement 
and expansion and some of the other activities already underway.  
 

Events 

1 Nov 
2023 

We are supporting an in person event run by the British Academy called 
‘SHAPEing The Digital Research Landscape Workshop’.   
 

16 Nov 
2023 

We are running an in person event with Birmingham Museums Trust called 
‘Good uses of digital tech in museums and the cultural sector’. 

7 Dec 
2023 

We are running an online event which will entail a conversation and Q&A 
between Reema Patel and Paul Nemitz about his book entitled ‘The Human 
Imperative’. 
 

18-19 Jan 
2024 

Our first annual January Showcase.  We will invite DGRF recipients, college of 
experts members, core team members, interns as well as our postdocs and 
PhD students to come together and share their research.  The two day event 
will include a public keynote from college of experts member Charlton 
McIlwain entitled ‘Digital Good, Enough?’. 
 

Winter 
2023 / 
Spring 
2024 

We aim to run a series of capacity building events in 2024 sharing knowledge 
and expertise from members of the Network. 
 

Meetings 

Nov/Dec 
2023 

We will seek feedback on our activities through advisory board meetings. 

17 Jan 
2024 

Face to face research based meetings for the core team the day before the 
January Showcase 

20 OR 27 
June 2024 

Face to face research based meetings for the core team the day after the 
Summer School 

Research 

Digital Good Index: 

Jan 19 We plan to run a workshop on building the digital good together, to feed into 

 
 

 

https://www.tickettailor.com/events/publicpolicy/966387
https://www.ticketsource.co.uk/esrc-digital-good-network/t-pqykogl


 

2024 the Digital Good Index (DGI), at the January Showcase. 
 

Winter 
2023 / 
Spring 
2024 

We will host closed-door roundtables/expert interviews to feed into the DGI. 
 

Sept 2024 We expect to launch the first DGI Report. 
 

Core Team Research: 

Sept 2023 
– Aug 
2024 

Kim Snooks and Dan Richards work on their project ‘Good Digital Identity 
Futures’. 

June 2023 
- June 
2024 

Isabelle Higgins and Jonathan Corpus Ong work on their project ‘Digital 
Wellness and Disinformation’ 

Sept 2023 
- Jan 2025 

Reema Patel works on her project ‘Participatory and Inclusive Data 
Stewardship’ 

Approx 
Sept 2023 
- Sept 
2025 

Danielle Paddock and Abi Millings work on their project - Digital 
Technologies and Romantic Relationships . 

TBC Scott Hale to recruit postdoc to work with him on their project (title TBC). 

Digital Good Research Fund (DGRF): 

Jan 2024 We expect to launch our 2nd DGRF call with a sandpit expected to take place 
in Feb 2024 and research expected to take place starting from August 2024.  
We plan to prioritise sustainability and computational methods in this call 
given their absence from the first call. We are considering ring fencing some 
of the funds for black British researchers. 

Summer School 

Jan 2024 We expect to open applications for our second Summer School in January 
2024.  We expect to ring fence a number of places for PhD students based at 
overseas institutions. 

June 2024 The Summer School is due to take place either 17-19 June OR 24-26 June 
2024. 
 

Fellowships 

 
 

 



 

Jan 2024 We will host an online launch event in January 2024 with a view to 
announcing the successful fellows in advance of the 2024/2025 academic 
year.  We aim to ringfence some of the funding to support scholars who are 
either based in the Global South or whose research is related to the Global 
South. 

2024-2025 
and 2025 

We anticipate fellowships taking place in the 2024-2025 and 2025-2026 
academic years. 

Internships 

Depending on how many students we support in our 2023 call we may consider pausing 
the scheme for 2024 while we focus on our fellowships call. 

 
 

Section 4 – Conclusion  
 
In the first year of the Digital Good Network we have made solid progress towards our objectives. We have: 
launched the Digital Good Research Fund and funded the first round of projects; run a PhD summer school 
and launched our first internships programme; run a series of network building events; begun some of our 
own core team research and built relationships with key policy, industry and community stakeholders. 
 
A small number of adjustments to what we proposed in our application include:  

●​ We have not launched our fellowship scheme yet. Rather than run a number of annual calls we plan 
to focus on one, larger call, to be launched in 2024.  

●​ We have not launched any podcast activity yet. We reviewed options and costs when we originally 
set up. Since then, communications activity focused on launching our website and social media 
accounts. We will explore opportunities relating to podcasts in the coming year, starting with 
mapping podcasts with which we want to engage. 

●​ We have not produced any rapid evidence reviews. The start of our activities was delayed by the 
ESRC embargo on announcing DGN, which meant that appointing professional services staff was 
delayed, and this in turn delayed other activities. We are currently evaluating whether this original 
plan is still the best course of action, or whether embedding aspects of rapid evidence reviews in 
the DGI is preferable.   

 
Priorities for future years include ensuring that we fill any gaps that have been identified this year - for 
example with regard to computational methods and sustainability on funded research projects. We will 
build on and learn from the comprehensive feedback collected from our first round of schemes. For 
example, we will amend our DGRF review process in line with feedback received from the ESRC and with a 
view to reducing the overall workload involved. 
 
 
 
 
 
 
 
 

 
 

 



 
 

Annex 1 – objectives and principles 
 
DGN’s objectives are:  
 

1.​ To build and sustain an interdisciplinary network of diverse researchers and stakeholders that 
produces new insights into how to achieve the digital good and addresses urgent normative 
questions in digital society research;  

2.​ To produce a step change in digital society research, so it is centred on the major societal 
challenges of equity, sustainability and resilience;  

3.​ To build research capability, upskilling future digital society research leaders in methods, 
leadership, interdisciplinarity and stakeholder engagement, and ensuring the expansion of 
representation from currently underrepresented groups;  

4.​ To engage effectively with policy, industry, practitioners, communities and civil society to 
co-produce research with them, align activities with their needs and ensure outputs have impacts; 

5.​ To position UK social science as a leader in global digital society research, by influencing and 
informing future ESRC and UKRI policies and strategies. 

 
DGN activities will be guided by five principles described below.    
  

A.​ Equity, Diversity and Inclusion (EDI): DGN will research equity in relation to good digital 
relationships, and EDI principles will guide how DGN runs. We are committed to ensuring that 
people from underrepresented groups (relating to race, ethnicity, gender, gender identity, 
sexuality, dis/ability and class) participate in and benefit from DGN. We plan for DGN to be an 
inclusive network, where diverse interests are represented and diverse voices are heard. We will 
write an EDI policy to govern DGN and allocate funds from The Digital Good Research Fund (see 
below) to support EDI efforts and enact EDI principles. 

B.​ Sustainability: DGN will research how digital relationships can be sustainable, and sustainability 
is a principle governing how DGN runs. DGN will adopt practices that promote sustainability, 
outlined in a sustainability policy. These may include: how we organise our meetings, events and 
fieldwork (online or hybrid where appropriate); experimenting with innovative technologies and 
practices that support Net Zero goals; adopting climate-forward travel policies (eg train travel 
within Europe); commitments to minimise environmental impact (eg using venues that have 
good public transport links and sustainability policies; digital production and distribution of 
materials; sustainable procurement); and supporting forward-looking sustainability strategies. 

C. ​ Internationalisation: Because DGN is based in the UK, it will be rooted in particular geopolitical 
histories, traditions, norms and values. We will acknowledge these in our work, whilst also 
seeking to ensure that DGN research has international resonance, relevance and audiences. We 
will support international research and include researchers and stakeholders in the Global 
South, East Asia and low- and middle-income countries on our College of Experts (see below). 
We will link researchers in the Global North with scholars and community leaders elsewhere in 
the world, building on existing international networks such as CoI Ong’s Newton TechforDev 
Network, for example through an inclusive and international publication strategy. 

D.​ Interdisciplinarity: DGN is multidisciplinary (bringing together diverse researchers from different 
disciplines), interdisciplinary (integrating knowledge and methods from different disciplines) and 
transdisciplinary (creating a unity of intellectual frameworks beyond disciplinary perspectives). 
DGN members will commit to these principles, to be articulated in an interdisciplinarity policy. 
We will host events on interdisciplinary and postdisciplinary working (Pernecky 2019) whilst also 
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running masterclasses and workshops on a range of topics that ensure that the next generation 
of digital society researchers develop skills for working both within and across disciplines. 

E. ​ Capacity Building: A robust and immersive capacity building, upskilling and training programme 
and internship and fellowship opportunities, all designed to be accessible to diverse researchers 
and stakeholders, are crucial components of how we will support the next generation of digital 
society researchers. To realise our objectives relating to stakeholder engagement, our capacity 
building work will identify key policy, industry and community engagement opportunities, and 
train researchers to ensure their research influences policy and industry and effectively engages 
diverse communities. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 



 

Annex 2 - Key Performance Indicators 
 
 
What? Notes Objective 

supporting: 

Created a 
website and 
social media 
presence  

We launched our website www.digitalgood.net on 7 March and have 
since had 30,723 unique page visitors and 192,383 page views (as of 30- 
Sept). 
 
We have profiles on X (formerly Twitter) - 1539 followers, LinkedIn - 548 
followers, Mastodon - 67 followers and Bluesky - 73 followers (as of 17 
October).   
 
We have written 6 blogs. 
 

1 

Raised 
awareness of 
the Digital 
Good Network 

We have over 968 people subscribed to our mailing list (as of 17 October 
2024). 
 
We ran three launch event webinars on 7, 8 and 9 March (490 attendees 
over the three events).   
 

1 

Established 
policies and 
clarified best 
practice 

We have assigned each member of the Management Team with an area 
of responsibility ie sustainability/EDI.  Each team member has written a 
policy outlining our intent in each area and these are publicly available on 
our website. 

1, 2 

Research 
Fund Sandpit 

We ran an online sandpit on March 27.  The purpose of this was to 
facilitate team building in advance of the Digital Good Research Fund 
call.  We had 114 people who expressed an interest in attending before 
the deadline.  We then offered places to 67 attendees from a range of 
disciplines and sectors.  We know that at least one of our funded projects 
was formed during the sandpit. 

1, 3 

Launched the 
Research 
Fund 

The first of 4 calls was launched on 7 March with a deadline of 28 April.  
We received 92 applications and funded 9 projects allocating 
approximately £400,000.  Our total budget for the Digital Good Research 
Fund is £1.6 million so this is in line with budget forecasts. 
 

1, 1  

Launched the 
Summer 
School 
(including 
public keynote 
and public 
internships 
launch) 

We launched the Summer School applications on 7 March with a 
deadline of 24 March.  We received 44 applications and allocated 25 
places (24 attended).  The Summer School took place on 22 and 23 June 
and included: 

-​ A public keynote speech by Łukasz Szulc entitled ‘Feminist and 
Queer Manifestos for Digital Utopias’.  For this we welcomed 40 
people in person and around 60 online. 

1, 3 
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-​ A public internships information session.  For this we welcomed 
20 people in person and 15 online. 

 
 

Built new 
partnerships 

We have linked up with an organisation called CAST - a charity that 
works to accelerate the agency, presence and influence of social impact 
organisations in the technologies that affect us all.  They will be 
partnering with us for our internship scheme and will help prospective 
interns link with suitable hosts. 

1, 4 

Recruitment 
of PDRAs 

We now have 3 PDRAs in post: 
-​ Isabelle Higgins based at Sheffield University and conducting 

research with Jonathan Corpus Ong 
-​ Kim Snooks based at Lancaster and conducting research with 

Daniel Richards 
-​ Danielle Paddock based at Sheffield Hallam and conducting 

research with Abi Millings 

1, 2, 3 

Engaged 
experts 

We have created a ‘College of Experts’ comprising 29 experts with 
relevant expertise who will join one of the below 5 advisory boards: 

●​ Technology Translation and Industry Engagement 
●​ Interdisciplinarity 
●​ Capacity Building 
●​ Community, Policy and Civil Society Engagement 
●​ Research Excellence 

 

2, 4 

Launched the 
Internships 
Scheme 

This was launched in June and we had 9 applications.  Results will be 
announced in early November and we expect to fund at least 5 
internships. 

1, 3, 4 

Recruitment 
of PhD 
students 

We recruited two PhD students to be based at Sheffield with PhDs 
entitled ‘Towards a Good Digital Society’ - started in Autumn 2023. 

1, 3 

Sheffield 
Skeptics in 
the Pub series 
talk 

Helen Kennedy, Digital Good Network Director, gave a talk on Monday 16 
October entitled ‘Is Digital Tech Good for Society’?.  This was attended 
by approximately 40 people. 
 

1, 4 

Launch event 
- Reema 
Patel’s 
research 

A hybrid event took place on October 26 to launch Reema’s research on 
‘Participatory and Inclusive Data Stewardship’.  This was attended by 54 
people online and 25 face to face. 

1, 4 

ESRC 
Festival of 
Social 
Sciences 
event 

As part of the ESRC Festival of Social Science, we ran a panel 
discussion on October 30 entitled ‘Digital technologies, mental health and 
wellbeing’, featuring DGN team members Helen Kennedy and Isabelle 
Higgins, and Ysabel Gerrard and Neil Coulson. It was attended by 22 
people in person and 44 online. 

1, 2, 4 
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Annex 3 – ESRC Digital Good Network Communication Plan 
 
Written May 2023 
 
This document has been submitted to the ESRC, to be reviewed annually with any adjustments to be 
reported in section 4 of the report. Reflections and analysis of progress will be reported in section 2. 
 
Our communications values 
 
We are: 

Inclusive 
We are building a community that promotes and engages with a wide range of voices. We are 
transparent about how we work, our processes, and how we engage with others. We use clear and 
engaging language. 
 
Research-led  
Research is at the core of our communications activity, we are evidence-based and promote 
research excellence. 
 
Accessible  
To promote equity, we strive to be accessible to a wide range of audiences and will make 
adjustments to ensure people are able to engage with our work. We listen to our audience about 
what they need.  
 
Reflective  
We reflect, internally and publicly, on what is working well and what can be improved, in the hope of 
improvement and promoting best practice. We maximise our resources. 
 
Proactive  
We keep ahead of trends to ensure that we can reach a wide and diverse audience. We are creative 
and engaging and ‘think outside the box’.  

 
Our communications objectives 
 
In line with the Digital Good Network’s objectives, our communications objectives are: 
 

DGN Objective 1: To build and sustain an interdisciplinary network of diverse researchers 
and stakeholders that produces new insights into how to achieve the digital good and 
addresses urgent normative questions in digital society research. 

1.1 Promote and enable the collaborative nature of the network, by encouraging 
engagement from a wide and diverse pool of researchers and stakeholders.  

1.2 Facilitate collaboration by connecting people, including at events and through 
social media. 

1.3 Actively build the diversity of our network and show this diversity to encourage 
others. 

 
 

 



 

DGN Objective 2: To produce a step change in digital society research, so it is centred on 
the major societal challenges of equity, sustainability and resilience. 

2.1 Share our research and outcomes widely.  

2.2 Simplify complex ideas, making them accessible to a wide audience from a mix of 
disciplines.  

2.3 Consistently demonstrate the importance of our research agenda, seeking to 
reframe the debate away from an emphasis on ‘harms’ to the ‘digital good’.  

DGN Objective 3: To build research capability, upskilling future digital society research 
leaders in methods, leadership, interdisciplinarity and stakeholder engagement, and 
ensuring the expansion of representation from currently underrepresented groups. 
 

3.1 Be creative and accessible in our engagement, to reach a wide audience.  

3.2 Support those engaged in the network and collaborators to share ideas and 
communicate their research. 

DGN Objective 4: To engage effectively with policy, industry, practitioners, communities 
and civil society to co-produce research with them, align activities with their needs and 
ensure outputs have impacts. 
 

4.1 Proactively build a network of stakeholders and engage them with the network, 
drawing on existing contacts. 

4.2 Identify and meet the needs of stakeholders, involving them in our research and 
promoting engagement with our work.  

4.3 Regularly engage with stakeholders to ensure we are able meet their changing 
needs.  

DGN Objective 5: To position UK social science as a leader in global digital society 
research, by influencing and informing future ESRC and UKRI policies and strategies. 

5.1 Measure and celebrate success, promoting the agenda, work, and research of the 
network.  

 
 
Our audiences 
 
We have identified the following main audiences for our work: 

●​ Academics (UK and international) 
●​ Policy stakeholders (UK and international) 
●​ Industry, practitioners, start-ups, designers (UK and international) 
●​ Communities and publics (UK and international) 

 
 

Our communications plan 
 

 
 

 



 
This communications plan sets out how we plan to meet our communications objectives.  Annex 1 provides 
an overview of the timeline for these activities. We will be responsive to emerging opportunities, so this plan 
will be updated annually. Y1 = 2022/23, Y2 = 2023/4, ​
Y3 = 2024/5, Y4 = 2025/6, Y5 = 2026/7, Y6 = 2027 (follow-up and impact) 
 
Communications management and implementation 
 

Maintain a shared live communications grid to track and manage 
communications activity. 20230116 DGN Communications grid 

Y1, Y2, Y3, Y4, 
Y5, Y6 

Monitor and evaluate the effectiveness of our communications, 
including through the wider DGN annual monitoring and evaluation 
process.  

Y1, Y2, Y3, Y4, 
Y5, Y6 

 
Social media 
 

Establish a credible and reliable social media presence, with a strong 
brand across platforms (currently Twitter, Mastodon, YouTube and 
LinkedIn). 

Y1 

Reflect critically and openly on the social media platforms we use, 
weighing their utility in reaching our audiences against their alignment 
with the digital good. Provide a statement on our approach to social 
media on all our platforms. 

Y1, Y2, Y3, Y4, 
Y5 

Build a wide social media network to promote what we do and our 
opportunities. Connect with and amplify relevant accounts and share 
information about research, events and network updates. 

Y1, Y2, Y3, Y4, 
Y5 

Horizon scan for new social media platforms, modes of engagement 
and innovative approaches to reach our audiences. 

Y1, Y2, Y3, Y4, 
Y5 

Monitor and evaluate our social media activity through analytics and 
discussions with stakeholders.  

Y1, Y2, Y3, Y4, 
Y5, Y6 

Use the Digital Good Network social media accounts to promote our 
work and research after the network has closed, including any updates 
on publications and updates from those involved in the network.  

Y5, Y6 

 
Events  
 

Host public and community engagement activities to provoke public 
debate and engagement with network research.  

Y1, Y2, Y3, Y4, 
Y5 

Host annual showcase events to demonstrate ongoing research by 
Digital Good Network members and affiliates. 

Y2, Y3, Y4, Y5 

Host capacity building events - including masterclasses, annual summer 
schools, provotyping sprints, and research sandpits. 

Y1, Y2, Y3, Y4, 
Y5 
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Identify and attend conferences and other major relevant external 
events to share the research outputs and impact of the network.  

Y2, Y3, Y4, Y5 

Host and attend targeted policy engagement events to ensure 
maximum impact, eg select committees, APPGs and local government. 

Y2, Y3, Y4, Y5, 
Y6 

Ensure event panels are diverse, and that events are promoted widely 
to attract a diverse audience. Target event communications on a 
case-by-case basis to reach audiences.  

Y1, Y2, Y3, Y4, 
Y5 

Host a final event, to showcase our work towards meeting our 
objectives.  

Y5 

 
Publications  
 

Publish annual reports on the Digital Good Index, focussing on different 
themes for the index, with the aim of enabling developers and users to 
evaluate the alignment of their digital innovations and processes with 
the digital good. 

Y2, Y3, Y4, Y5 

Publish evidence-based reports for policy, community and other 
stakeholders, aimed at achieving impact and wide communication of our 
research.  

Y2, Y3, Y4, Y5 

Support funded research projects, fellows, interns and others to 
communicate their findings through reports and other modes. 

Y2, Y3, Y4, Y5 

 
Blog, media and podcasts 
 

Publish regularly on the Digital Good Network blog, inviting a range of 
authors. Where possible, promote engagement through cross-posting 
on established blogs.  

Y1, Y2, Y3, Y4, 
Y5, Y6 

Deliver a Digital Good Network podcast series and seek out 
opportunities to appear on established relevant podcasts.  

Y2, Y3, Y4, Y5 

Seek out and engage with requests from media and news outlets for 
opportunities to comment on current affairs, where relevant and 
appropriate.  

Y1, Y2, Y3, Y4, 
Y5, Y6 

Publish press releases on relevant research and other outputs. Engage 
with stakeholders in the press and media. 

Y1, Y2, Y3, Y4, 
Y5, Y6 

 
Other 
 

Use our website to promote our work and provide information for 
interested parties and stakeholders. 

Y1, Y2, Y3, Y4, 
Y5, Y6 

Use our mailing list to keep interested parties updated about our work. Y1, Y2, Y3, Y4, 

 
 

 



 

Ensure this is delivered in the most meaningful/accessible way for 
stakeholders.   

Y5, Y6 

Build awareness of the network through our brand identity. Use and 
promote the ESRC brand identity within the guidelines. 

Y1, Y2, Y3, Y4, 
Y5 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 



 

Annex 4 – ESRC Digital Good Network Risk Register  
This document has been submitted to the ESRC, to be reviewed annually with any adjustments to be reported in section 4 of the report. 
 

Risks are organised into 4 categories (A-D): 
 
A. Governance and Operations 
B. The Digital Good Research Fund 
C. Training Programme (inc Summer School) 
D.. Internships and Fellowships 
 

Risk 
Likeli-
hood 

Sever-
ity 

Risk 
Rating Measure(s) to reduce/mitigate risk: 

A. Governance and Operations     

Temporary unavailability of DGN 
Management Team (including 
professional services staff, academics 
and industry Co-Is) due to sickness or 
other prolonged absence ie parental 
leave. Also the risk of losing knowledge 
if staff members leave on a permanent 
basis. 2 3 6 

Professional Services 
- Measures have been taken to ensure that access to documents and accounts are never 
only held by one single person. 
- Regular meetings are held between professional services staff based in Sheffield and 
those at the MCTD to ensure the ability for 'backup' during periods of sickness or leave. 
- Process maps will be developed in case we need to recruit cover. 
Co-Is/PI 
- Areas that Co-Is/the PI lead on would be assigned temporarily to other team members 
to ensure the project progresses. 
- If the absence will be long enough to warrant recruiting additional cover OR diverting 
funds to other management team members to cover roles we will explore this with the 
ESRC and ensure the correct procedures are followed 

Capacity becomes an issue for both 
academic and professional services 
staff. 2 3 6 

Work is timelined and planned carefully to avoid bottlenecks 
 
There is some flex in timelines to allow for movement to accommodate changes in 
availability 

 
 

 



 

Breakdown of relations between 
partner Universities 1 3 3 

The collaboration agreement between all HEI partners has been written to 
limit/pre-empt/prevent potential issues. 
 
Our regular team meetings provide the opportunity for concerns to be aired and resolved 
between CoIs. 

Timelines slip due to large amounts of 
activity taking place (or other reasons) 2 2 4 

Timelines are planned in advance to ensure work is spread out to avoid bottlenecks. 
Progress will be monitored through regular contact with the ESRC and annual reports. 
This will lead to conversations about consolidating activity if necessary (ie reducing the 
number of calls for certain schemes). 

People engaging with and contributing 
to the network are not diverse. 1 3 3 

We have implemented an EDI monitoring system which will allow us to track the diversity 
of applicants to our various schemes. The data will be anonymised, aggregated and used 
to determine action needed to support under-represented groups in future calls. It will 
also be used to evaluate the impact of any actions undertaken and monitor progress in 
relation to our aim to expand representation from currently underrepresented groups in 
digital society research. 
 
We will ensure that events and opportunities are broadcast to a wide range of networks 
and audiences. 
 
We will actively encourage applications from underrepresented groups in the promotional 
information for our schemes. 

 
 

 



 

Carrying out planned activity becomes 
unfeasible with existing budget (due to 
continued inflation and/or budget being 
spent unwisely. 2 3 6 

The budget will be monitored closely by the Network Manager and the University’s 
finance office on a monthly basis. 
 
Value for money will be taken into account when procuring any services to ensure money 
is not wasted and any underspend early on can help provide extra budget for later events 
where prices may have risen. 
 
Contingency plans will be developed. Activity may need to be scaled back/consolidated. 
 
DGN Management Team required to adhere to policies ie travel policies. 
 
We have introduced processes for getting budget approved for any activity by core team 
members before budget is committed. 

Failure to recruit high quality PhD 
students 1 2 2 

PhD vacancies will be advertised on a range of platforms (UoS 
website/FindaPhD/jobs.ac.uk/social media) and opportunities will be shared via the team 
to relevant mailing lists so as to reach a wide audience. 
 
A robust application and interview process will be implemented. 
 

The DGN management team doesn't 
integrate/work together well, & work 
takes place in silos 1 3 3 

We have monthly online team meetings to ensure team members are up to date and 
engaged with network activities. 
 
We schedule at least two face to face meetings per year to ensure team- and trust- 
building can happen. 
 
We have collectively written 'principles for DGN Management Team working together' & 
agreed to comply with them and call each other to account if we do not. 

Failure to recruit high quality PDRAs 1 2 2 

PDRA vacancies will be advertised on a range of platforms (university 
websites/FindaPhD/jobs.ac.uk/social media) and opportunities will be shared via the team 
to relevant mailing lists so as to reach a wide audience. 
 

 
 

 



 

A robust application and interview process will be implemented. 

Personal data is handled incorrectly 
(GDPR breach) 1 3 3 

Privacy policy has been written and approved by the UoS Head of Data Protection & 
Legal Services to ensure that we're adhering to best practice. 
 
Special category data held in drive only accessible by Network Manager (Ruth Lauener) 
and Project Administrator (Irene Galandra). 
 
Mailing list data held securely in Mailchimp. 

B. The Digital Good Research Fund     

Research does not get ethical approval 1 3 3 

Information about ethics is required on research application forms. 
 
Yearly ethical audit will take place and DGRF recipients are made aware of the need to 
comply with this in the contract. 

Funds are misappropriated. 1 3 3 

Contract will be in place with funding recipients to confirm how funds should be used and 
there is a termination clause in case of any breach of contract. We will release funds 
quarterly in arrears and will request a halfway progress report to ensure that projects are 
on track. 

C. Training Programme (inc Summer 
School)     

Inappropriate behaviour or other 
safeguarding risks to participants 
(summer school) 1 2 2 

We will communicate a 'code of conduct' policy to participants detailing examples of 
acceptable and unacceptable behaviour. 

We do not have enough people to 
deliver content. 1 2 2 

We are making it part of our DGRF funding conditions that contributing to DGN activities, 
eg running a summer school workshop, is a requirement. 

D. Internships and Fellowships     

Internships: hosts do not provide good 
experience for interns / we see poor 
behaviour from hosts. 1 2 2 

We will publish a 'best practice for hosts' document on our website. 
 
We request that hosts fill in a proforma where they will confirm that they understand and 
will adhere to certain expectations as part of the application process. 

 
 

 



 

Fellowships: the complications involved 
in having to take time out of their day 
job makes it difficult for recipients to 
take up fellowship. 2 2 4 

We will ensure that the timescales involved in the scheme are lengthy and will stay in 
regular contact with recipients to help where we can. 
 
However there will be a deadline by which fellowships need to be undertaken to allow us 
time to consider redistributing funds to other schemes if necessary. 

Lack of diversity in recipients. 1 3 3 

See point 8 above. 
 
Also - for the fellowships scheme we will ringfence some funds for people linked to the 
Global South. 

 

 
 

 


